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	Lecture

No.
	Unit

No.
	Details of Lecture
	Reference for Lecture
	Tentative

	
	
	
	
	Date
	Hour

	1
	1
	Services marketing -Meaning
	Services Marketing
	21-12-09
	3

	2
	1
	Nature of services
	SM Jha
	23-12-09
	5

	3
	1
	Types of services
	,,
	30-12-09
	3

	4
	1
	Importance of services
	,,
	31-12-09
	5

	5
	1
	Relationship marketing
	,,
	07-01-10
	3

	6
	1
	Mission
	,,
	08-01-10
	5

	7
	1
	Strategy
	,,
	18-01-10
	3

	8
	1
	Elements of Design
	,,
	19-01-10
	5

	9
	1
	Marketing Plan
	,,
	25-01-10
	3

	10
	1
	Market segmentation-Introduction
	,,
	27-01-10
	5

	11
	1
	Market segmentation.
	,,
	08-02-10
	3

	12
	2
	Marketing Mix decisions
	Services Marketing
	09-02-10
	5

	13
	2
	Unique features of developing services
	SM Jha
	13-02-10
	3

	14
	2
	Pricing services
	,,
	15-02-10
	5

	15
	2
	Promoting services
	,,
	19-02-10
	3

	16
	2
	Distributing services
	,,
	20-02-10
	5

	17
	2
	Positioning of services
	,,
	04-03-10
	3

	18
	2
	Differentiation strategies
	,,
	05-03-10
	5

	19
	2
	The GAPS model of service quality
	,,
	11-03-10
	3

	20
	2
	The GAPS model of service quality
	,,
	12-03-10
	5

	21
	2
	Customer support service
	,,
	17-03-10
	3

	22
	2
	Service marketing Mix
	,,
	18-03-10
	5

	23
	III
	Hospitality Marketing : Tourism marketing
	Service Marketing – 

S M Jha
	02/12/09
	2

	24
	III
	Hotel Industries
	Service Marketing – 

S M Jha
	03/12/09
	1

	25
	III
	Transportation :  Road transport
	Service Marketing – 

S M Jha
	04/12/09
	3

	26
	III
	Airways  Transport
	Service Marketing – 

S M Jha
	23/12/09
	2

	27
	III
	Railways – Passengers transportation
	Service Marketing – 

S M Jha
	24/12/09
	1

	28
	III
	Goods transportation
	Service Marketing – 

S M Jha
	29/12/09
	3

	29
	III
	Seaways Transportation
	Service Marketing – 

S M Jha
	04/01/10
	2

	30
	III
	Leisure services
	Service Marketing – 

S M Jha
	05/01/10
	1

	31
	III
	Leisure services
	Service Marketing – 

S M Jha
	06/01/10
	3

	32
	IV
	Marketing of financial services
	Service Marketing - Ravishankar
	11/01/10
	2

	33
	IV
	Banking services
	Service Marketing - Ravishankar
	12/01/10
	1

	34
	Iv
	Banking services
	Service Marketing - Ravishankar
	13/01/10
	3

	35
	Iv
	Insurance services
	Service Marketing - Ravishankar
	20/01/10
	2

	36
	Iv
	Lease services
	Service Marketing - Ravishankar
	21/01/10
	1

	37
	IV
	Mutual funds
	Service Marketing – 

S M Jha
	22/01/10
	3

	38
	IV
	Mutual funds
	Service Marketing – 

S M Jha
	04/02/10
	1

	39
	Iv
	Factoring services
	Service Marketing – 

S M Jha
	05/02/10
	3

	40
	Iv
	Factoring services
	Service Marketing – 

S M Jha
	10/02/10
	2

	41
	IV
	Portfolio and financial Intermediary services
	Service Marketing - Ravishankar
	11/02/10
	1

	42
	IV
	Portfolio and financial Intermediary services
	Service Marketing - Ravishankar
	12/02/10
	3

	43
	IV
	Portfolio and financial Intermediary services
	Service Marketing - Ravishankar
	16/02/10
	2

	44
	V
	Marketing of Non profit organizations
	Service Marketing - Zeithaml
	17/02/10
	1

	45
	V
	Marketing of Non profit organizations
	Service Marketing - Zeithaml
	18/02/10
	3

	46
	V
	Services offered by charities
	Service Marketing - Zeithaml
	22/02/10
	2

	47
	V
	Services offered by charities
	Service Marketing - Zeithaml
	23/02/10
	1

	48
	V
	Educational services
	Service Marketing - Zeithaml
	24/02/10
	3

	49
	V
	Educational services
	Service Marketing - Zeithaml
	08/03/10
	2

	50
	V
	Miscellaneous services
	Service Marketing – 

S M Jha
	09/03/10
	1

	51
	V
	Power Industries
	Service Marketing – 

S M Jha
	10/03/10
	3

	52
	V
	Power Industries
	Service Marketing – 

S M Jha
	13/03/10
	2

	53
	V
	Telecommunication Industries
	Service Marketing – 

S M Jha
	15/03/10
	1

	54
	V
	Telecommunication Industries
	Service Marketing – 

S M Jha
	16/03/10
	3

	55
	V
	Telecommunication Industries
	Service Marketing – 

S M Jha
	19/03/10
	2


