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	Lecture

No.
	Unit

No.
	Details of Lecture
	Reference for Lecture
	Lecture taken on
	Status
	Remarks,
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	Date
	Hour
	
	

	1
	1
	Retailing  An Introduction
	RETAIL MANAGEMNT 

BAJAI,TULI,SRIVASTVA
	02-12-09
	1
	
	

	2
	1
	Meaning Of Retailing And Retailer
	,,
	02-12-09
	5
	
	

	3
	1
	Significance Of Retailing
	,,
	03-12-09
	6
	
	

	4
	1
	Retail Industry And Economy
	,,
	23-12-09
	1
	
	

	5
	1
	Retail Industry In India
	,,
	23-12-09
	5
	
	

	6
	1
	Characteristics Of Retailing
	,,
	24-12-09
	6
	
	

	7
	1
	Role And Functions Of Retailing
	,,
	04-01-10
	1
	
	

	8
	1
	Relationship Between Retailer And Supplier
	,,
	04-01-10
	5
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	Date
	Hour
	
	

	9
	2
	Retail Organization- Classification
	RETAIL MANAGEMNT 

BAJAI,TULI,SRIVASTVA
	05-01-10
	6
	
	

	10
	2
	Classification Based On Ownership
	,,
	11-01-10
	1
	
	

	11
	2
	Merits And Demerits Of Each Type
	,,
	11-01-10
	5
	
	

	12
	2
	Classification Based On Operational Structure
	,,
	12-01-10
	6
	
	

	13
	2
	Competitive Advantages Of Independent Retail Unit
	,,
	20-01-10
	1
	
	

	14
	2
	Competitive Advantages Of Chain Store
	,,
	20-01-10
	5
	
	

	15
	2
	Franchising, Supermarket And Hypermarket
	,,
	21-01-10
	6
	
	

	16
	2
	Classification Based On Customer Interaction
	,,
	03-02-10
	1
	
	

	17
	2
	Store And Non Store Retailing
	,,
	03-02-10
	5
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	


Faculty








Head of the Department






Principal

	Lecture

No.
	Unit

No.
	Details of Lecture
	Reference for Lecture
	Lecture taken on
	Status
	Remarks,

if any

	
	
	
	
	Date
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	18
	4
	Retail Market Segmentation -Introduction
	RETAIL MANAGEMNT 

BAJAI,TULI,SRIVASTVA
	04-02-10
	6
	
	

	19
	4
	Criteria For Effective Market Segmentation
	,,
	10-02-10
	1
	
	

	20
	4
	Geographic Market Segmentation
	,,
	10-02-10
	5
	
	

	21
	4
	Demographic Market Segmentation
	,,
	12-02-10
	6
	
	

	22
	4
	Family And Psychographic Segmentation
	,,
	16-02-10
	1
	
	

	23
	4
	Examples Of Various Segmentation
	,,
	16-02-10
	5
	
	

	24
	4
	Values And Life Style Segmentation
	,,
	17-02-10
	6
	
	

	25
	4
	Behavioral Segmentation
	,,
	22-02-10
	1
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	Date
	Hour
	
	

	26
	5
	Retail Promotion –An Introduction
	RETAIL MANAGEMNT 

BAJAI,TULI,SRIVASTVA
	22-02-10
	5
	
	

	27
	5
	Selection Of Promotion Mix
	,,
	23-02-10
	6
	
	

	28
	5
	Advertising An Introduction
	,,
	08-03-10
	1
	
	

	29
	5
	Objectives Of Advertising
	,,
	08-03-10
	5
	
	

	30
	5
	Significance Of Advertising
	,,
	09-03-10
	6
	
	

	31
	5
	Benefits And Types Of Advertising
	,,
	13-03-10
	1
	
	

	32
	5
	Steps Involved In Retail Advertisement Companies
	,,
	13-03-10
	5
	
	

	33
	5
	Media Selection And Selecting Media Vehicle
	,,
	15-03-10
	6
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	Date
	Hour
	
	

	1. 
	III
	Syllabus Discussion
	Retail Management –Bajaj, Srivastava
	03.12.09
	1
	
	

	2. 
	III
	Retail in India 
	Retail Management –Bajaj
	24.12.09
	1
	
	

	3. 
	III
	Emergence of Organized Retailing
	Retail Management –Bajaj
	05.01.10
	1
	
	

	4. 
	III
	Traditional Retail Formats 
	Retail Management –Bajaj
	12.01.10
	1
	
	

	5. 
	III
	Co-operatives Formats
	Retail Management –Bajaj
	21.01.10
	1
	
	

	6. 
	III
	Government Bodies
	Retail Management –Bajaj
	04.02.10
	1
	
	

	7. 
	III
	Modern  Retail Formats In India 
	Retail Management –Bajaj
	11.02.10
	1
	
	

	8. 
	III
	Retailing Strategy with respect to Product Categories
	Retail Management –Bajaj
	17.02.10
	1
	
	

	9. 
	III
	Retailing Strategy with respect to Food 
	Retail Management –Bajaj
	23.02.10
	1
	
	

	10. 
	III
	Retailing Strategy with respect to Restaurants 
	Retail Management –Bajaj
	09.03.10
	1
	
	

	11. 
	III
	Retailing Strategy with respect to Banking
	Retail Management –Bajaj
	15.03.10
	1
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